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WELCOME TO

Established in 2001, award-winning Storyland Studios follows the
design principles of Walt Disney and his Imagineers. We partner with
the world’s leading IP owners, developers and designers to bring
stories to life through our creativity, inventive storytelling and
exceptional service. We imagine with you, design beside you, and

together create world-class experiences and destinations.

‘5@ E STUDIOS



STUDIOS

CREATIVE SERVICES

» Digital Interactives

* Website design

* Environmental Graphics & Wayfinding

* Experience Design

* Concept & Story Development

* Master Planning & Architecture

* Landscape Architecture & Area Development
* Interior Design

* Graphic Design

THE STORYLAND GROUP

LOCATIONS

STRATEGY SERVICES

Storyland Locations delivers strategic services,
supporting entertainment development through
IP relationships, consulting, and operational
strategy.

2ZONE

OZONE SERVICES

Ozone delivers outstanding character design
and animation, supporting increasing needs to
original IP that can be translated across a wide
range of media

‘s@ E STUDIOS
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OUR SERVICES...

* Master Planning & Architecture * Digital Content Production & Integration
* Landscape Architecture & Area Development * Project Management

: * Experience Design & Production * Strategic Storytelling
* Concept & Story Development * |P Creation, Curation & Activation

PROJECTS WE HAVE WORKED ON THROUGHOUT THE USA:

= Digital projects for: Master planning projects for:

CREATE.

. o Auburn Opelika Tourism o Trinity Development Initiative
: p— Museum of the Bible «  City of Klamath Falls
- w «  Bethany Children’s Health Center
L Education projects for:
a Placemaking and wayfinding projects for: . William Jessup University
T z c City of Corona c Concordia University
74 Q Launch Pointe 0 Crossroads Mall
© = «  Trilith Live
<
=
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ATLANTA, US ORLANDO, US LONDON, UK

¢ Operational Leadership & Strategic Services ¢ International Leadership
& Experience Production ¢ Project Management ¢ Strategic Services

¢ Project Management ¢ Creative Services ¢ Business Development

WORLDWIDE

‘5@ E STUDIOS




MEET THE TALENTS BEHIND SOME OF THE LATEST AND
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- CRAFTING A BRAND STORY BASED ON A GATEWAY TO
INSPIRATION WITH A GOAL OF HUMAN FLOURISHING

Trilith is two places in one — the town of Trilith and Trilith Studios.
It's one of the busiest studios in the world, where some of the
high,est-groFsing films and most popular tv shows are shot. And it’s
ilaq i‘, novati‘/’e new-urbanist community where people live, work

i abdl lay.

Storyland Studios has been working with Trilith since early 2021,
_cra{ ga ;Iand story based on a gateway to inspiration, with a

& go%\ f fostering human flourishing.

We're currently bringing that story to life in master planning the

- next phases of the development, including a visitor experience,
enhanced landscape architecture and area development and the

_next phase of residences.

= €

ARCHJTECTURE

& '3
ity ] EXPERIENCE DESIGN
& C

REATIVE
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Concept Masterplan - Concept design for Trilith Tour Visitor Center Barn Studio Tour

Concept design for the Trilith Live plaza Initial spotlight concept % 2 /
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E E Storyland Studios is a , but also dear friends
and partners. They have been essential to us at Trilith, offering their expertise and
invaluable insight in

We have worked extensively with Storyland Studios since early 2021, when we
engaged them to craft a brand story based on the concept of Gateway to Inspiration.

A key part of this process was understanding: the opportunities, the audience, the
competition, and the financial potential of Trilith as a destination. We, at Trilith, are
more inspired because of our past and ongoing relationship with Storyland. a a

DAN T CATHY
CHAIRMAN | CHICK-FIL-A AND TRILITH STUDIOS
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BETHANY GHILDREN'S HEALTH GENTER

.- 7 ‘ TRANSFORMING A BELOVED CHILDREN’S HOSPITAL THROUGH
(T iy el i1 — —— y HEARTFELT SPATIAL STORYTELLING

||'iil|| T g

Hospitals and clinical environments can feel intimidating to
atients, especially young children. During such a pivotal time in a
’s life, it’s important to punctuate the experience with

thy, care, and compassion.

tnered with a local hospital architect to design a new four-
0,000-square-foot tower. In that new structure, as well as
f the hospital, the goal is to inspire a sense of curiosity,
e, joy and fun in each child who enters, even in the midst
rtainty. Bethany’s location along historic Route 66 offers

Il opportunities to dream up metaphors that pair well with
urney of each child.

STRATEGIC : %M
STORYTELLING STUDIOS
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E E Storyland's incredible design transforms our facility into an immersive, child-friendly
wonderland, featuring a four-story caterpillar right off of Route 66 and a
kaleidoscope of butterflies in the lobby. Together, we're creating a space that feels
inviting for patients and their families. a a

RICHARD MILLS
CHIEF OF MARKETING | BETHANY CHILDREN’S HEALTH CENTER




@ CALIFORNIA, US

I

DESIGNING A NEXT-LEVEL CALIFORNIA RETREAT AND
NATURE EXPERIENCE.

Located in the lush landscapes of Northern California, Alliance
Redwoods has long been a cornerstone for outdoor enthusiasts
seeking retreats and nature-based educational experiences.
Despite this success, Director Jim Blake recognized the need to
innovate and elevate the traditional camping experience to appeal
to modern adventure-seekers and fiction lovers alike.

In partnership with Storyland Studios, Alliance Redwoods
embarked on a journey to reimagine its offerings, creating a
themed-lodging environment that would blend nostalgic camping
traditions with cutting-edge adventure experiences.

The introduction of Sonoma Treehouse Adventures significantly
transformed how guests interact with the natural beauty of
Alliance Redwoods. By incorporating thrilling zip line adventures,
luxurious treehouse accommodations, and comprehensive eco-
tours, Alliance Redwoods has successfully broadened its appeal,
attracting a wider audience that includes thrill-seekers and eco-
tourists.

This transformation has not only redefined Alliance Redwoods as
a traditional camp but has also positioned it as an innovative
leader in adventure tourism and community service within the
region.

EXPERIENCE DESIGN gﬁfé@—d
& CREATIVE sTupios
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E E We’re a traditional camp and conference center, but we needed a fresh set of eyes to

look at our spatial design and wayfinding. Storyland Studios came in and painted a
vision for our future.

They upped our game. It’s been a tremendous partnership. It’s enhanced us and
people are really impressed. They’ve said, ‘This isn’t like any other camp we’ve been
to,” and | would attribute that in large part to Storyland and helping us take it to the

next level. a a

JIM BLAKE
ALLIANCE REDWOODS DIRECTOR
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I

RETROFITTING SUBURBIA TO CREATE A SPACE THAT LIFTS
THE HUMAN SPIRIT.

" n Oklahoma City, the Crossroads Mall is undergoing a

- transformative renewal to benefit the local community. The

“ | “abandoned mall was in decline when the Crossroads Renewal

Project decided to purchase it. This gave the nonprofit control
ich businesses would move into the renewed spaces,

oryland Studio, came alongside the Crossroads
Project to design a master plan for the sprawling

: _95 Rene\;\fal Project hopes to include a no-barriers

[ facility, a§’SA’/eII as a combination of retail, dining,

~ entertainment, medical, dental, housing, childcare, play zones, and
- service=based businesses.

A Santa Fe South Schools campus occupies two of Crossroads
Mall’s anchor stores, and the renovation will give its mall location
room to grow. The school’s students are primarily of Hispanic
descent, so the PlainJoe team worked to keep the designs true

. not only to Oklahoma, but to the students’ heritage as well. Our
team went to great lengths to ensure their renovated campus
feels like home.

MASTERPLANNING
& ARCHITECTURE

% STRATEGIC %M
STORYTELLING sTupIOS
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i

LAUNCHING KIDS ON AN IMAGINARY,
INTERGALACTIC MISSION TO SHARE THE GOSPEL

| The Plain Joe design team set out to transform the
| _church’s children’s ministry into a thematic environment
" that would both fascinate and educate.

The transformation of Shadow Mountain Community
Church’s kids’ ministry into an intergalactic-themed
environment has significantly elevated the engagement
level among young churchgoers. By situating educational
and spiritual lessons within a narrative of space
exploration and mission, the church has created a
dynamic way to teach children about faith, teamwork, and

B

| ANELCRE
. BT

MASTER PLANNING

& ARCHITECTURE

the importance of sharing the gospel.

{? PlainJoe






g ! DESIGNING A CITY OF TOMORROW, SUITABILITY AND
' COMMUNITY LED

.

2 % 24 "I7ﬁ; ant Town Foundation, a US-based nonprofit

.A & ,}ch3¢ on building a world that works for every human
‘being, approached PlainJoe to help them breathe life into

'a!igturistic urban village and living laboratory called

GTEC. From residential, to dining, to leisure, to museums

and interactive exhibitions, GTEC houses everything in

location, with the singular purpose: supporting

ch and development projects that are focused on

i u nf‘a better world for humanity.

»
- Ispired by Walt Disney’s unrealized vision of an
ﬁ‘ ental Prototype City of Tomorrow, GTEC presents
n opportunity to taste a future where families and
individuals will live, work, and play in a destination
designed to contribute to the overall health, happiness,
and prosperity of each person residing within. Visitors to
GTEC won't just learn about Grant Town Foundation’s

vision of the future, they’ll experience it.

. "
R

Our team provided advice around improving design
sustainability and modularity. We created visual concepts
to gain client feedback and brought our extensive
knowledge of what ‘EPCOT’ should have been, to
suggest ideas for client approval.

MASTER PLANNING %ﬁﬁ’_’d
& ARCHITECTURE sTUDIOS




E 'ﬁ_EVELOPED A BRAND NEW CONCEPT FOR THE
: 3SUP CAMPUS, WHICH WOULD BOTH REDESIGN
= T i‘—EXPERIENCE AND EXPAND THEIR OFFERING.

== ';-Thrdugh discovery sessions, we identified the university’s
" location as its greatest strength and designed a concept
. that positioned the campus as a “compass” for students
nd the community.

e master plan was built around five core zones —
npass Commons, High Country, Golden Valleys,
horeline, and Desert Springs — each reflecting
Calj,fq_mda s diverse landscapes and symbolizing spiritual
growth.

ayfinding and renovations blended heritage with
_eontemporary design, creating vibrant spaces for student
life, retail, dining, and entertainment. The result was a
/welcoming, influential hub for the region.

21| MASTER PLANNING .
& ARCHITECTURE ‘)Plalnjoe
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MAKING AN ENDURING CALIFORNIA DESTINATION
TRULY TIMELESS BY GIVING IT A BRAND REFRESH.

The City of Lake Elsinore aimed to revitalise its famous
lake as a premier local and regional vacation spot for
outdoor and extreme adventure enthusiasts. City leaders
visioned transforming the area into a timeless

ation to attract visitors seeking a blend of relaxation
hrilling activities.

o ch Pointe’s new branding emphasised Launch Pointe
as the ultimate place to embark on adventures and create
lasting memories. Our team blended vibrant colours and
~rugged textures to create a visually appealing
- ‘environment to resonate with outdoor enthusiasts.

Mg Ittraction posters and high-impact wayfinding would
| guide guests through various experiences, capturing the
essence of rugged outdoor activities and the optimism of
mid-century travel. Launch Pointe offers visitors multiple

i

‘11

W)

R
.-.‘I(;; /

";; - : g *__' ~ “districts,” ranging from lakeside retreats, to extreme

= C——"7aY g r—— ; . sports havens.

E g 2o0VE P ghern)

E 4 - s e I' W 9 t ¢ ,| 28 —

- o o o 'S -.l “ N u 'NE ; ; g L i | Launch Pointe has successfully positioned itself as a

3; ﬁ\"ﬁ.—.—{r*’i m = S - et b S g™ = vibrant and engaging destination for adventure-seekers
e et e 5 £ [ [ s e Bhe = coer and families alike. The comprehensive branding and

: o it e s o P == > design efforts have revitalised Lake Elsinore, making it a

BRAND - timeless destination that attracts visitors year-round.

DEVELOPMEN-T

EXPERIENCE DESIGN STRATEGIC %M
& CREATIVE STORYTELLING sTUDIOS
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E E This is one of the best processes I've seen. Storyland Studios was able to get to the
heart of our organization very quickly, by creating a stable foundation that supported
a spirit of teamwork and creativity. This enabled us to craft a vision that quickly
became the backbone for our brand expression. Storyland Studios’ immersive
designs have been a catalyst for Launch Pointe as we continue to welcome and
attract visitors from across the US. a a

JASON SIMPSON
CITY MANAGER | LAUNCH POINTE



@ MULTIPLE

I

DESIGNING & MASTER PLANNING THE FIRST EVER,
WORLDWIDE SPORTS ILLUSTRATED RESORT

‘Everything Storyland Studios has designed for Sports lllustrated is
Ipased on active participation, athletic competition and bringing
eople together. Its attractions will foster active participation

rather than just sitting on a ride. It will feature a high-end resort
ate-of-the-art spa and fitness center, with a pool and water

=

MASTER PLANNING

& ARCHITECTURE

EXPERIENCE DESIGN %M
& CREATIVE sTubios
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oo HolTTE & EGRON

“ ALy l“l fill ll[” i % ‘ ):;‘-: 3 A FRESH REBRAND FOR A TITLE & ESCROW FIRM, MAKING
‘ - JJ AL ] "' > Ihllmll THE REAL ESTATE CLOSING PROCESS SURPRISINGLY SWEET.

Buying a home is one of the most important milestones in a
n ’s life. Rather than punctuating that pivotal experience with
od the team at Fig (formerly North Meridian Title & Escrow)
Hil zed that if they could make the closing process a connected,
i story-drlven experience, it would differentiate them from a sea of
blaﬁ‘d competltors

s't, he Plaanoe team went to work reimagining North Meridian’s
braﬁ'd 'Fhrough ouEBIueSky process, we refreshed the company’s
story*and ce{porate identity — landing on the big idea of making
the clg??ng.‘gtpenence “surprisingly sweet.”
“'Oncg% &%;p,a"ﬁy’s new name was solidified, we developedthe
rmtjp,eiﬁ e, including logo, font, color scheme, and
< qnd eel. We extended the new look to the website
perties, then to the spatial environment. As part of
<] ohgo"ﬁgaepgagement we’re working with Fig to create an
architectural master plan for new offices along the Wenatchee
"‘R’Ner

-\ PlainJoe worked with Fig to rebrand its Strategic (brand and

"' communication strategy) and Interactive (website, animation, video
content) designs. From there, we moved on to the Spatial design
process. PlainJoe designed an all-new master plan for Fig’s future
offices, which are shaping up to become a community hub.

% ARCH

M ECTURE TDIGITAL SERVIQES‘!
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STORYTELLING DEVELOPMENT ‘7Plomloe



https://www.figtitle.com/

ﬁg. Solutions v

M"'

We make real
estate transactions
Surprisingly
Sweet®.

At Fig, we believe everyone deserves a happy closing!

® l&e Properties Closed in 2024

Our Trusted Partners

AMFRICAN —.

.
fig, S

Hey! You got .

With Fig, you have an experienced partner close to home and
a connected, responsive team all working to make your work
easier and your transaction smoother.

Say Hello to Your People

fiesourees ¥ S - _
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Resources v Company v

O E %R

Hello from Fig! - 75+ years in business

Details. Handled.

We trust Qualia to supercharge our service and keep things moving
when everyone is on the go. Qualia securely communicates, shares
information, tracks progress, and creates total transparency in your

STUDIOS




PROJECT
SPOTLIGHT
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World Class, Tre
= Zipline Tours Fo

™~ Experience new heights as you soar through the
#2 "Redwood Forest on our thrilling, non-profit ziplin

LEARN MORE

|

DESIGNING A NEXT-LEVEL CALIFORNIA RETREAT AND
NATURE EXPERIENCE.

Storyland Studios was engaged by Alliance Redwoods conference
grounds to revitalize their brand via a personality profile workshop.
We began by reviewing current branding considerations, looking
at'theirlogo, imagery, typography, and visual language. We
reviewed their brand architecture before moving to their narrative
and the essence of the brand, ultimately distilling their brand
personality into themes that anchor the creative in a meaningful
connection to the brand’s story. This identity was further

&
‘ Y- 'd -t S k apsulated with five key identity words: Beautiful, Trusted,
s A- ven ure ee er amic, Adventurous, Sacred.

Having laid the foundation for the brand via the personality profile,
Alliance Redwoods Director Jim Blake wanted to take the camp to

12 thé next level, blending nostalgic tradition with innovation. He and

his staff partnered with the Storyland Studios team to BlueSky the
possibilities of what a themed-lodging environment could be like.

Aligned to this new vision, we also redesigned their website and
marketing material, providing a cohesive guest story from start to
finish.

‘5@ E STUDIOS
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Call now to Book! 1-888-494-7868

BOOK NOW

World Class, Tree Top
Zipline Tours For
Adventure Seekers

Experience new heights as you soar through the
Redwood Forest on our thrilling, non-profit ziplining Eco-
Tour.

‘%

LEARN MORE

1

ALLIANCE REDWOODS

SONOMA
y TREEHOUSE

ADVENTURES

% SONOMA
%TRHHOUSE

ALLIANCE REDWOODS

SONOMA
ZIPLINE
ADVENTURES

River
ADA Compliant

LIME
" ADVENTURES

SONOMA
TREEHOUSE
ADVENTURES

COME EXPERIENG

A ONE OF A KINB+

OVERNIGH
TREEHOUSE STAY

Sonoma Treehouse
Adventures

STUDIOS






@ ALABAMA, USA

ksl & L

CREATING A UNIQUE VISITOR CENTER TO DRIVE TOURISM
AND ENCOURAGE EXPLORATION

The spirited destination of Auburn Opelika wanted to create a
. Visitors' center like no other.

n incredibly interactive visitors center to encourage
repeat visits to experience everything the region

be windows in the experience suddenly change, revealing that
‘they are actually large monitors framed up to match the windows
that can be found throughout the rest of the building. These
screens then play up to 6 different stories to immerse and excite
guests.

Beyond the central map the room also features additional screens
around the room, a social media wall tied to Auburn-Opelika

— Tourism's social channels, and original artwork that change with
N, DEVELOPMERSE the seasons.

]| INTERACTIVE %M
& DIGITAL SERVICES sTupIOS




‘5@ E STUDIOS




39

E E Working with Storyland Studios to bring our visitor experience to life has been an
exceptional experience from start to finish. Their team was deeply attuned to our
vision, listening intently to our needs and specifications and offering innovative
solutions that elevated our ideas. They demonstrated remarkable patience with the
many requests and revisions, ensuring that every detail aligned with our
expectations. The team at Storyland blends creativity, technology, and storytelling
like no one else we’ve ever seen. The result is a living, breathing experience that
perfectly captures the spirit of Auburn-Opelika. a a

ROBYN L. BRIDGES, tmp
PRESIDENT & CEO | AUBURN-OPELIKA TOURISM
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EXPERIENCE DESIGN
& CREATIVE

LAKE FOREST, CA, USA

I

DESIGNING AN INTERACTIVE DIGITAL AQUARIUM.

One of our projects with this client was their kids’ ministry
building. We developed detailed concepts for all three floors,
playing off the main floor’s marine theme, expanding into
adventurous and exploratory storylines for each level of the
building. Saddleback’s vision morphed and evolved as the
leadership team began considering which concepts to set in
motion and how to do it.

They ultimately decided to focus on the downstairs lobby, which
housed a large saltwater aquarium. While the tropical fish were
beautiful to look at and fascinating to the young kids (typically
ages two through five) who entered the building, the fishes’

- upkeep was becoming more challenging and expensive.

Th_é PlainJoe team and Saddleback opted to revamp a narrative
- we had built into the original concepts: a harbor with an

~ underwater aquarium experience, where visitors feel fully

‘immersed in the space. Instead of moving forward with the

""'existing aquarium, however, we began exploring the idea of

creating an interactive space. We wanted to create a
memorable and exciting space using advanced technology and
a gaming environment that the kids could be a part of. Rather
than simply watching the fish, kids would be able to join a
gamified experience. We called the interactive aquarium and its
surrounding space The Reef.

STUDIOS
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©) WASHINGTON DC, USA

| _ 3 I

CREATING A BIBLICAL VR EXPERIENCE FOR VISITORS OF ALL
AGES.

Storyland Studios worked with Museum Of The Bible to develop
the ‘Lands Of The Bible’ Virtual Reality tour, which allows visitors
who haven’t had the chance to experience the Holy Land in
person to travel virtually to travel to 20 Biblical locations.

e locations include the Sea of Galilee, the Temple Mount, and
hurch of the Holy Sepulchre. This nine minute experience

- p to 400 visitors hourly, enabling large groups to
embark on their Holy Land adventure together.

PRODUCTION
& MEDIA

EXPERIENCE DESIGN %M
& CREATIVE sTupios




Museum of the Bible is proud to present:

¥ A Virtual Reality Tour
of the Lands of the Bible
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BETHANY GHILDREN'S HEALTH GENTER

.- 7 ‘ TRANSFORMING A BELOVED CHILDREN’S HOSPITAL THROUGH
(T iy el i1 — —— y HEARTFELT SPATIAL STORYTELLING

||'iil|| T g

Hospitals and clinical environments can feel intimidating to
atients, especially young children. During such a pivotal time in a
’s life, it’s important to punctuate the experience with

thy, care, and compassion.

tnered with a local hospital architect to design a new four-
0,000-square-foot tower. In that new structure, as well as
f the hospital, the goal is to inspire a sense of curiosity,
e, joy and fun in each child who enters, even in the midst
rtainty. Bethany’s location along historic Route 66 offers

Il opportunities to dream up metaphors that pair well with
urney of each child.

STRATEGIC : %M
STORYTELLING STUDIOS
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g BRINGING GUESTS FACE TO FACE WITH EARTH’S MIGHTIEST
= HEROES.

Storyland Studios crafted the concept for a functional, 31,000sq ft
Avengers outpost that seamlessly tied the characters to the space.
Guests step inside the Avengers’ Las Vegas base of operations
and gain a unique behind-the-scenes look at how the heroes
prepare to protect the planet and the galaxy beyond.

ed Avengers’ STATION transformed into a highly
d interactive attraction that resonates with fans.

LT
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)rOhnSOﬂ University ADMISSION  ACADEMICS  ATHLETICS

2 ()
éREATING A SEARCHABLE, ROBUST WEBSITE WITH

'j AN EXTENSIVE MIGRATION

R /ALY

Johnson University is a private Christian university

heac'ﬁuartered in Kimberlin Heights, Tennessee, with an
ditional campus in Kissimmee Florida.

AR
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_ needed a new website, which included data
‘{ni%:ration from their existing site. Their website needed to

incorporate all of the same content, but with enhanced
fy onality, a more user-friendly approach, and the
ability to manage new content with ease.

created robust website that migrated all of their

isting content, whilst providing the scalability to add

w information and features as needed. To ensure
ontent could be added with ease, we provided a number
of different templates. The website uses a clean, easy to
follow design that clearly signposts visitors to the
information they require. The main library incorporates
638 webpages, with an additional c.800 pages for course
rp ges, blogging content, and the Johnson magazine.

and other str vocations framed by the Great ¢

order to extend the kingdom of God among all nations. ©
learn more about the JU mission, our academic pro

INTERACTIVE .
& DIGITAL SERVICES ‘)Plalnloe




| FIND MY PROGRAM
-"'H |
%{Qj Associate Programs Bachelor's Programs Graduate Programs

Johnson offers 14 associate degree programs, 8 of them completely online. You can use your

Tennessee Promise dollars to ear your degree at Johnson, and high school students can get
a head start with our dual enrollment options.

PARTNERS | ALUMNI | JOHNSON MAGAZINE | NEWS &EVENTS DONATE

701m80n UﬁiVCfSitV ADMISSION ~ ACADEMICS ~ ATHLETICS ~ STUDENT LIFE

studies at...

STUDIOS




COMMUNITY

BIBLE STUDY HOME | ABOUT | LOCATIONS + | STORIES | GROUPS ~
EUROPE ©) co,usa & GLoBAL
o e CREATING A GLOBAL PLATFORM AND MULTI-

REGIONAL EXPERIENCE

b
L
-
g
L]
-

We partnered with Community Bible Study to create a
global digital platform connecting local communities to
~ their worldwide mission. The challenge was to design a
& site that was modern, user-friendly, and scalable, while
; accommodating diverse regional needs.

| Our solution was a multi-site WordPress platform with
_global, regional, and local landing pages, enabling
content to from the center outwards while giving
local teams control. Features such as language toggles
and flexiblé"\f%mplates made the platform adaptable to

—-111% countrr/;

g he resultl|is a clear, accessible, and expandable site that
pports CBS’s global growth, helping new regions
aunch quickly while maintaining consistency and
empowering local engagement.

INTERACTIVE .
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Community Bible Study
UK CONFERENCE

The Hayes Conference Centre,
’ Swanwick, Derbyshire

ABOUT CBS v w1 i i

P b —————

We love seeing what happens in people's lives when they discover God through the study
of His Word. We have Bible studies for all age groups and stages of life, from classes for
toddlers and teens to classes for adults who are single and married. Together we explore

the Bible and what it tells us about the God who has woven His story through history and
is present with us now.

COMMUNITY
BIBLE STUDY. HOME | ABOUT | LOCATIONS v | STORIES | GROUPS v | RESOUR

God had a rescue plan for a
wayward teen.

STUDIOS
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